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BAPEN is a Charitable Association that raises 
awareness of malnutrition and works to advance the 

nutritional care of patients and those at risk from 
malnutrition in the wider community.
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Malnutrition



Disease-related Malnutrition



Consequences of malnutrition in the UK 

• Malnourished people:

– See their GP twice as often
– Have 3 times the number of hospital admissions
– Stay in hospital >3 days longer
– Have more ill health (co-morbidities)
– Higher mortality

HOSPITAL
28% of admissions



Saving money by managing malnutrition
(NIHR/BAPEN economic analysis 2015)

Savings of at least £123,530 per 100,000 population

£308,820 per 250,000 people (average CCG size)



• Malnutrition = 
medium + high risk 
MUST score

• 4 annual screening 
weeks 2007-11

• 2/3 of hospitals had a 
nutrition team

• 661 hospitals
• 34,699 patients
• 28% malnourished on 

admission to hospital



Disease related malnutrition is a significant problem which is largely 
treatable 

• 5%  of population have DRM ~ 3 million people
• 93% of these are free living; 5% in care homes; 2% in hospital 
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https://www.bapen.org.uk/pdfs/reports/mag/managing-malnutrition.pdf

https://www.bapen.org.uk/pdfs/economic-report-full.pdf

https://www.bapen.org.uk/pdfs/reports/mag/managing-malnutrition.pdf
https://www.bapen.org.uk/pdfs/economic-report-full.pdf
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OBJECTIVES

Background: UK Malnutrition Awareness Week

Raise awareness of 
malnutrition (and 

dehydration) amongst 
the general public 

and encourage use of 
self-screening tools.

Ensure that all health 
and social care 
professionals 

understand their role in 
preventing and treating 

malnutrition and 
routinely screen for 

malnutrition risk.

Demonstrate what 
good nutritional care 

looks like and help 
organisations and 

individuals achieve it.

Increase investment in 
treatment and the 

prevention of 
malnutrition and 

engage key 
stakeholders and 
policy makers.

Engage the wider 
public sector, local and 
national government, 

commercial 
organisations, third 
sector and voluntary 
sector organisations.

KEY MESSAGES AND TARGET AUDIENCES

• The public:
• Be clear that losing weight is not a natural part of ageing
• Look out for your relatives, friends and neighbours
• Check your own weight and that of your loves ones using the online self-screening tool

• Health and social care professionals: 
• Increase the use of the ‘Malnutrition Universal Screening Tool’ (‘MUST’) 
• Submit nutritional screening data to BAPEN’s nutrition portal to help collect UK malnutrition data

Aspirational objectives:



https://www.malnutritionselfscreening.org/

Self-screening is a valid and reliable method to identify 
malnutrition

https://www.malnutritionselfscreening.org/


PROFESSIONAL ENGAGEMENT
6,704 downloads of MAW campaign materials 
from the campaign website throughout September 
and October (compared to 3,624 in 2018).

A total of 254 health / social care settings shared their internal activities on social media from a wide range of 
geographical locations across England, Ireland Scotland and Wales. A 389% increase on the 2018 campaign (52).



MEDIA COVERAGE
Total reach: 196.4  million (a 213% increase over the 2018 campaign, 
which was 62.5 million)
Print/online: 191.5 million
Radio: 49.2 million potential reach (via 155 radio stations)

“Its important that care homes have 
in place robust mechanisms for 

measuring, monitoring and 
implementing interventions to ensure 

that all residents have a nutritional 
component to their care plan.” 

Care Home Management

“The most common symptoms are 
a loss of appetite and weight loss, 
which might be identified from 
clothes, rings, jewellery and 
dentures becoming loose.”
The People’s Friend

“Its important that care homes have in 
place robust mechanisms for measuring, 

monitoring and implementing interventions 
to ensure that all residents have a 

nutritional component to their care plan.” 
Care Home Management

“The term ‘little old 
lady’ has long been 
used to describe 
women of a certain 
age. It’s assumed 
that as we age, 
some shrinkage is 
inevitable. But frailty 
is not a normal part 
of ageing.”
Mail on Sunday



SOCIAL MEDIA REACH
Total reach: 253.2 million
• An uplift of 1975% over the 12.2 million 

reach in 2018
• Twitter: 146.9 million
• Facebook: 106.3 million
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SCREENING UPLIFT

Source: Google analytics

• 363 users of the Self-Screening website (the usual 
weekly average is 79)

• Self-screening tool used 163 times
• Identified 145 people at risk of malnutrition

• 59 at high risk
• 27 at medium risk
• 59 at low risk

• 1301 downloads of the materials related to self-
screening from the BAPEN website

MALNUTRITION SELF-SCREENING TOOL NATIONAL SCREENING SURVEY PORTAL
• 906 screening sessions logged in the 

portal
• 338 downloads of information about the 

national survey from the BAPEN 
website

• Portal remains open throughout 
October

The screening portal tutorial video 
reached more than 25,500 people on 
social media, with over 3,000 views.



Disease-related Malnutrition


